)
Purpose

[To train and support street and disadvantaged youth to gain skills, jobs, homes, voice and connect with community through the arts ]

—=

Beliefs

Knowledge

Outcomes

Activities

[The arts engage even the most marginalised, street youth,

] [Adult training should not have a time limit ]

[Creativity is a human right, Article 27 of UN human rights

] [Audiences connect more with film or music made in their image ]

Individual lives: people who
have been on the street or
marginalised have greater
agency, skills and confidence to
change their lives J

Homelessness: connections and
partnerships with other
organisations working with the
homeless strengthens the drive,

and impact

Organisations: projects have \
encouraged other organisations
to include the arts in their
programmes- the prisons and
the Psyche hospital J

Policy and systems: our \
encouragement and enthusiasm
help the arts be recognised as a
vital part of change and
education

J

4 )

The arts engage even the
most marginalised, improve
confidence, mental and
physical wellbeing and access
to other education and jobs

. J

é )

Everyone is different and
there can be no single
programme for all or a fixed
time limit. It takes time to
engage after the streets

. J

( )

People have a stronger
connection to media- film or
music- created by those they
know and learn without
knowing they are learning

. J

( )

At government and
institutional level a lack of
knowledge and awareness of
the power of the arts hinders
practitioners

. J

New arts programmes are
developed for marginalised
and street youth beneficial
to them and community

Free facilities and training in music, media and arts at main studio and

People have the very real
opportunity to engage and
learn in their own time

Local communities are
more engaged with street
arts programmes enabling
more dialogue

Those at institutional level
engage and support artistic
programmes recognising
their impact

provinces and inside institutions like prisons and hospitals

4/’/1\>

Greater

Outreach to more
areas, mobile
studio and media
groups

engagement with
institutions like
prisons, hospitals
and schools

the city and the
provinces

Women's groups in

More research and partnerships with community and

institutions and grass roots organisations

More research Dissemination of Support with
and engagement information training and
with partners and through social awareness training
community groups media and those at decision

and cliques

community events

making levels



